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Country Overview 


THIRD LARGEST ECONOMY IN THE WORLD 


CAPITAL REGION 
Tokyo Asia 

ih 
GDP POPULATION 
$5.0 trillion 126,529,100 


The country's historical cities, 
world-renowned cuisine and 
geographic beauty make it a 
popular destination for more than 
40 million tourists each year. 


About 80 percent of Italy's 
population is Christian, with most 
people identifying as Roman 
Catholic. But about 20 percent of 
people claim to be atheist or 
agnostic. 


GDP PER CAPITA, PPP 


$44,246 


AREA 


377,915 SQ.KM 


Italy's main exports are machinery 
and transport equipment, 
chemicals, apparel and wine. 


TV IS THE MOST CONSUMED TRADITIONAL MEDIA 


% of total m 


2018 2019 2020 2021 2022 
TV* 46.396 45.896 45.596 44.9% 44.3% E м: 

— : 7 "PETS "TET a Digital is in a neck-to-neck battle 
Digital 42.596 43.296 «0% .9% . 670 with TV to become the most 
—Mobile (nonvoice) 26.2% 27.396 28.096 28.9% 29.4% consumed media. 
—Desktop/laptop** 16.3% 16.0% 16.0% 16.0% 16.3% 
Radio* 6.0% 5.9% 5.7% 5.6% 5.5% 
Print* 5.2% 5.0% 4.8% 4.7% 4.6% 


—Newspapers 3.7% 3.5% 3.4% 3.3% 3.2% 
—Magazines 1.5% 1.5% 1.4% 1.4% 1.4% EE | 


A declining readership of print 
but a loyal core audience. 


TV Consumption 


THE TOP STATIONS PROVIDE THE HIGHEST REACH BY ANY MEDIA IN JAPAN 


TOP BRANDS - WEEKLY REACH 


TV, RADIO, PRINT 
Japan 


ll More than 3 days per week gi Weekly use 


* There are five major private 
broadcasters: NTV, TBS, Fuji, 


NHK News (public broadcaster) 48% TV Asahi and KTV 
Nippon TV News (NTV) e One major public broadcaster: 
NHK 


More than 3 days per week Weekly use 


TV Consumption 


COMMANDS THE LARGEST SHARE OF TIME SPENT ON MEDIA CONSUMPTION IN JAPAN 


NHK 


NHK is Japan's national broadcasting 
organizations. It operates two terrestrial 
television channels and four satellite 
television channels. 


TV TOKYO Corporation is a leading 
Japanese content producer апа 
broadcaster with strength in animation. A 
major TV station, it is the flagship 
station of the TXN Network. 


OFL 


NIPPON TV 


A Japanese television network organized 
by The Yomiuri Shimbun 
Holdings through its subsidiary NTV. NTV 
feeds entertainment and other non-news 
programming over NNS to 29 affiliated 
stations. 


Fuji Television is the leading commercial 
broadcaster in the Japanese media 
industry. Owned and operated by the Fuji 
Television Network, Inc., Fuji TV it is the 
flagship station of the Fuji News Network 
and the Fuji Network System. 


Radio Consumption 


THE TOP STATIONS PROVIDE THE HIGHEST REACH BY ANY MEDIA IN JAPAN 


Radio Consumption By Information Type 2021 


Naws about currant owants 14.4% 
* More than 14% of respondents use 
radio as a source of information about 


current events. 


Weather (meteorology) information 
weather forecast 


News about sports 


e At the same time, 11.7% of respondents 
answered that they use radio programs 
to gain information about the weather. 


Public antartainmant / amusament 
information 


Information about high-quality food 


• Roughly 32% of the Japanese 
population listened to radio on a weekly 
basis. NHK's radio station, however, 
maintains a steady listenership. 


Traval / sightsasing information 


Shopping 


Print Consumption 


DECLINING NUMBERS BUT LEADER IN CREDIBILITY 


Total newspaper circulation in Japan from 2012 to 2021 


* The total newspaper circulation in 
Japan amounted to about 33 million 


se 47.78 47 
45.36 44.25 43.28 
= 42.13 
T -> Ee copies in 2021, which constituted a 
В — 13300 decrease of more than two million 
E 20 | | copies compared to the previous year. 
| 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 


Print Consumption 


TOP PRINT PUBLICATIONS 
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Yomiuri Shimbun 
Daily audience: 13 million С 
ИЛ „їй 
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The Yomiuri Shimbun is credited with having the largest newspaper circulation in the world. The paper is 
printed twice a day and in several different local editions. The orientation is rather conservative. Offshoots of 
the Yomiuri are the English-language The Daily Yomiuri (circulation: 44,000) and the Yomiuri Weekly 


Asahi Shimbun ERRETIRA Б 
Daily audience: 9 million s 4 m == 
A nationwide Japanese daily newspaper, one of the "big three" in influence and circulation, printed lila set T р 
in Tokyo, Osaka, and several other regional centres and also as an English-language-edition daily in Tokyo. In NATE 


cooperation with the International Herald Tribune, the Asahi also produces an English language edition. The 


Asahi Group also owns TV Asahi. Circulation: 8.3 million : E 
TOLLIT UT HE 

Mainichi Shimbun D Fi Hi 
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Circulation: 4.5 million 


The Mainichi Shimbun is one of the major newspapers in Japan, published by The Mainichi. It is one of Japan's three largest 
newspapers in terms of circulation and number of employees. With its thorough coverage and generally progressive editorial 
outlook, Mainichi has appealed to a largely middle-class readership; since the 1970s it has had a steady circulation of around 


five million. 


Print Consumption 


TOP PRINT PUBLICATIONS 


The Nikkei 
Frequency: Daily 
Circulation: 2.7 million, 3.2 million (digital) 


The Nikkei stands alone as Japan's leading business daily newspaper and provides a wealth of economic information 
nationwide, supplying the latest news coverage via its morning and afternoon editions. The Nikkei's independent, global 
news-gathering network generates a wealth of in-depth reports and quality information on the economy, politics, markets 
and finance, industries and companies. 


Japan Times 
Frequency: Daily 
Circulation: 50,000 
Language: English 


The Japan Times is an English-language newspaper published in Japan. Unlike its competitors, it is not affiliated with a 
Japanese-language media organization. It is published by The Japan Times, Ltd. which publishes three periodicals: The Japan 
Times, an English-language daily broadsheet; The Japan Times Weekly, an English-language weekly in tabloid form; and 
Shukan ST, a weekly in tabloid format, targeted at Japanese learning English. 


Japan Times = 


Digital Consumption 


FASTEST GROWING MEDIUM IN JAPAN 


OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES 


TOTAL CELLULAR MOBILE INTERNET ACTIVE SOCIAL 
POPULATION CONNECTIONS USERS MEDIA USERS 


NEM M. 


URBANISATION vs. POPULATION vs. POPULATION vs. POPULATION 


Digital Consumption 


MOST-VISITED WEBSITES: SIMILARWEB RAN KING 


RANKING OF THE MOST-VISITED WEBSITES ACCORDING TO SIMILA , BASED ON ANNUAL WEBSITE TRAFFIC FOR FULL-YEA 


DESKTOP TIME 
SHARE PER VISIT 


GOOGLE.COM % x 12M 075 FC2.COM % ^ 6M 025 


YAHOO.COJP : .6% 9M 225 . AUONE.JP ў ? : 3M 325 


YOUTUBE COM X : 24M 03S LIVEDO OR ЈР x % 6M 185 


TWITTERCOM i ‚4 ) 11M 205 PIXIV.NET : % TR 11M 15S 


NEWS. YAHOO CO.JP A TR 6M 325 SYO SETU COM : 7% 26М 585 


DOCOMONEJP 8% з 3M 425 TRILLTRILL JP 2. 8% 2M 055 


AMAZON.CO JP / x 6M 595 АМЕВО ЈР D 75% 3M 44S 


RAKUTEN CO ЈР | % 6М 195 FACEBOOK СОМ ? : 5M 575 


WIKIPEDIA.ORG ^ 3M 325 INSTAGRAM.COM * ^ 4M 35S 


GOOGLE COJP i : .69 BM 175 ИМЕ МЕ 9% : 1M 035 


Digital Consumption 


SOCIAL MEDIA USERS IN JAPAN INCREASED BY 8.2 MILLION (+8.7 PERCENT) BETWEEN 2021 AND 2022 


HEADLINES FOR SOCIAL MEDIA ADOPTION AND USE ( 


NUMBER OF SOCIAL 
MEDIA USERS 


- 


SOCIAL MEDIA USERS 
vs. TOTAL POPULATION 


ilii 


YEAR-ON-YEAR CHANGE 
IN SOCIAL MEDIA USERS 


SOCIAL MEDIA USERS 
vs. POPULATION AGE 13* 


USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS) KI 


AVERAGE DAILY TIME SPENT YEAR-ON-YEAR CHANGE IN TIME AVERAGE NUMBER OF SOCIAL 
USING SOCIAL MEDIA SPENT USING SOCIAL MEDIA PLATFORMS USED EACH MONTH 


ty - 


SOCIAL MEDIA USERS FEMALE SOCIAL MEDIA USERS MALE SOCIAL MEDIA USERS 
vs. TOTAL INTERNET USERS vs. TOTAL SOCIAL MEDIA USERS vs. TOTAL SOCIAL MEDIA USERS 
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Digital Consumption 


LINE HAD 89 MILLION USERS IN JAPAN AT THE START OF 2022 


PERCENTAGE OF WHO USE EACH PLATFORM EACH MONTH 


15.6% 
15.5% 
13.6% 
12.2% 
9.8% 
9.1% 
6.9% 
4.6% DISCORD 
2.8% LINKEDIN 
2.5% IMGUR 


24% WHATSAPP 


Tel: +971 4 425 3300 


Email: info@themediavantage.com 


Website: www.themediavantage.com 


Location: 8th Floor, Reef Tower, Cluster O, JLT, Dubai, 
UAE 


